Nesetrete kreativitou,
usetrite na nakupu medii

Petr Vanek, Honza Jelinek




0 cem dnes mluvit nebudeme

Nedavejte penize medialkam,
davejte |e kreativkam.




Zakladni vnimani znacky
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Jak se znackou pracuji v CR
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TNT [brand awareness]
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37 mio views na Youlube
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OBERMUTTEN [brand awareness]




UPERVACLAYV [brand awareness]
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% Budte i Vy rafiternetu originalni
se svou Sup&rsrankou naiCZ doméné.
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4 mio views zasazenych lidi, vice jak 300 tis lidi melo kontakt s produktem
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INSIDE - social movie [brand entertainment]
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13 mio views na Youlube, 32 mio views v médiich
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Slavery Footprint

¥
How many slaves

work for you?

What?
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School's out for cotton.
1.4 milon children haveo Doen 100Ced 10 work In

Now York Cy pubic school systom
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Blood isn't limited to diamonds.
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Uzbox comon folds. Tharo are fowor chikdron
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50 Leather Shoos
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] Slavery Foolprint

60 mio global views, $20 mio ziskana medialni hodnota

SLAVERY FOOTPRINT [brand entertainment]

P o You Have 30 Slaves Working For You.

China




MOLESKINE [brand loyalty]




Na co je potreba si davat pozor

/nacku |1z nevlastni spolecnosti,
znacku vlastni ti, kdo o ni mluvi.




S ¢im je potreba pocitat

Ve chvili, kay [1dé prevezmou sdeleni a predaji ho dal,
nabyva sdeleni uplne jine hodnoty.




S ¢im je potreba pocitat

Ve chvili, kdy lildé mluvi o vasi znacce,
nic za to neplatite.




Jak by se melo se znackou pracovat
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Jak by se melo se znackou pracovat
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Incredibly dekujem.




