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MasterCard — leader na ceském
trhu platebnich karet

Dnes by si sviij Zivot bez platebnich karet asi umél predstavit jen malo-
kdo. Pfesto byly jesté pied nékolika lety v Ceské republice neznamou
novinkou. Dnes zde platebni karty slouzi predevsim jako idealni nastroj
k ovladani bankovniho uctu, a tak neni divu, Ze je vlastni jiz vice nez
polovina obyvatel Ceské republiky. Zajem o riizné produkty pritom stale
nariista — at se jiz vedle debetnich karet jedna o karty kreditni, co-bran-
dované ¢i firemni, nebo o produkty urcené pro placeni po internetu.
Vétsina z platebnich karet vydanych v Ceské republice pfitom nese
nékterou ze znacek spolecnosti MasterCard Europe - MasterCard,
MasterCard Electronic ¢i Maestro.

MasterCard zaujima nadpolovicni podil

Znacky tohoto platebniho systému totiz ke konci roku 2002 neslo jiz vice nez 2,7
milionu platebnich karet — diky tomu ma spolecnost MasterCard Europe, kterd na
Ceském trhu platebnich karet plisobi jiz jedenact let (dfive jako Europay International),
majoritu a vedouci postaveni. Vedle poctu platebnich karet roste i akceptacni sit, drzi-
telé karet MasterCard, MasterCard Electronic ¢i Maestro tak mohou v soucasnosti
platit kartou i na mistech, kde by je to jesté pred nékolika lety ani nenapadlo. Kartami
MasterCard bylo na konci roku 2002 mozno platit v Ceské republice ve vice nez 38 000
obchodech, cozZ oproti stejnému obdobi loriského roku predstavuje nardst o vice nez
10 procent. Jesté vyraznéjsi rGist — o témér 35 procent — zaznamenala tuzemska
akceptacni sit karet Maestro. Témi bylo na konci lofiského roku moZzné zaplatit za zboZi
a sluzby v témér 23 000 obchodech. Vedle hypermarket a supermarketd ¢i benzinovych
stanic Ize platit kartou v malych specializovanych obchodech, lékarnach, kinech nebo
napf: hradit jizdenky ve vybranych stanicich Ceskych drah. Nejvice Cesi kartami plati
v hypermarketech a supermarketech, ¢asté jsou i platby za obleceni, obuv ¢i hrazeni
vétsich nakupll. DrZitelé se na své karty navic stale Castéji spoléhaji i pfi cestach do
zahranici — uvédomuii si, Ze jim karty prinaseji vy3si pohodli, bezpei i financni dspory.

Nastal cas kreditnich karet

Mezi platebnimi kartami vydanymi v Ceské republice prevazuji karty debetni, stale se
ovéem 2zvysuje i zajem o kreditni produkty. Cesi si navykli na nakupovéni na tvér,
a tak ocenili i vyhody, které jim pravé kreditni karty pfinaseji. S cilem umoznit ziskani
kreditni karty skutecné Sirokému okruhu zdjemct, uvedla spolecnost MasterCard
Europe vedle kreditnich karet MasterCard na cesky trh i elektronickou kreditni kartu
MasterCard Electronic. Veskeré transakce provedené touto kartou jsou okamZzité
autorizovany on-line, a tak MasterCard Electronic pfinasi svym drZitelGm i vydavatel-
skym bankam vysokou miru bezpeci a zérovei umoziuije ziskéani kreditni karty i tém
zajemclim, ktefi by na ni z nejriznéjsich diivodd nedosahli. K vyssi penetraci kreditnich
karet MasterCard méa napomoci také v dubnu a kvétnu probihajici medialni kampan.

Partner vyznamnych ocenéni

V Ceské republice ovem stale vice narlsté i zajem o dali produkty, jako jsou co-
brandované karty prinasejici vyhody vSem zdcastnénym stranam (klient, obchodni
partner, banka) ¢i karty firemni. Spolecnost MasterCard Europe zarover nabizi zajem-
clim i produkty pro bezpecné placeni na internetu - jako jediny platebni systém
v Ceské republice uvedla virtualni kartu umoZiujici v tomto prostfedi bezpe¢n&jsi
platby. Ke konci roku 2002 bylo téchto karet vydano vice nez 32 000. Spolecnost si
uvédomuije, Ze se trh platebnich karet neustale vyviji, a tak zce spolupracuje s banka-
mi, aby jim mohla nabidnout produkty vychazejici vstfic jejich potfebam i potfebam
jejich klientd. S bankami spolecnost MasteCard Europe spolupracuje i na zavadéni
Cipové technologie.

Tim ovSem aktivity MasterCard Europe nekondi. V roce 2002 se tato spolecnost poprvé
stala generalnim partnerem vyznamného, a v Ceské republice zcela ojedin&lého,
ocenéni MasterCard Banka roku, které v nékolika kategoriich hodnoti banky a jejich
produkty. Ocenéné banky posléze o svém umisténi Casto informovaly své klienty, coz
zaroven zvysilo i povédomi o spolecnosti MasterCard Europe mezi drziteli karet. Tato
spoluprace bude nésledovat i v leto3nim roce, kdy se spolecnost MasterCard stala
navic také partnerem ocenéni Zaméstnavatel roku 2003 s cilem usnadnit spravu
financi firemni klientele prostrednictvim firemnich platebnich karet MasterCard.
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MasterCard - Leader of the
Czech Payment Card Market

Few of us could imagine our lives without payment cards today. Yet
they were an unknown novelty to the Czech Republic just a few years
ago. Today, payment cards serve as an ideal tool for controlling bank
accounts, and so it is not surprising that more than one-half of the inha-
bitants of the Czech Republic have them. The interest in various pro-
ducts continues to grow - be it debit cards, credit cards, co-branded
cards and corporate cards, or products intended for Internet-based pay-
ments. A majority of the payment cards issued in the Czech Republic
bear one of the MasterCard Europe brands — MasterCard, MasterCard
Electronic and Maestro.

MasterCard controls more than half of the market

Over 2.7 million payment cards bore the brand of this payment system at the end of 2002
— this is why MasterCard Europe, which has been operating in the Czech payment card mar-
ket for eleven years now (formerly as Europay International), has a majority and a leading
position here. In addition to the number of payment cards, the acceptance network is gro-
wing as well, and MasterCard, MasterCard Electronic and Maestro cardholders can there-
fore also use their cards in places where they would not have thought it possible just seve-
ral years ago. At the end of 2002, MasterCard could be used for payments at over 38,000
shops, which represents a growth of over 10% in comparison with the same period of the
previous year. The domestic Maestro card acceptance network recorded an even more sig-
nificant growth — almost 35 percent. You could pay for goods and services with Maestro
cards at almost 23,000 shops at the end of last year. In addition to hypermarkets, super-
markets and petrol stations, cards can be used for payments at small specialized shops,
pharmacies and cinemas, or e.g. to pay for tickets at selected stations of Ceské drahy rail-
ways. Predominantly, Czechs use their cards to pay at hypermarkets and supermarkets; pay-
ments for clothes, shoes and larger purchases are also common. The cardholders increa-
singly rely on their cards during trips abroad as well — they realize the cards bring them
a higher convenience, safety, and financial savings.

The time has come for credit cards

Debit cards predominate among the payment cards issued in the Czech Republic; howe-
ver, the demand for credit products is growing constantly. Czechs have gotten used to
credit card shopping, and so have grown to appreciate the benefits of credit cards. In
order to enable a truly wide range of those interested in credit cards to obtain them, Mas-
terCard Europe has launched, in addition to the MasterCard credit cards, the MasterCard
Electronic credit card. All transactions performed using this card are immediately autho-
rized online. This way, MasterCard Electronic brings its holders and the issuing banks
a high degree of security and makes the credit card accessible to those interested peo-
ple who, for various reasons, could not otherwise reach for it . The media campaign run-
ning in April and May is also to help increase MasterCard credit card penetration.

Partner to significant awards

Interest in other products, such as co-branded cards bringing benefits to all the parti-
es involved (the client, the business partner, and the bank) or corporate cards, is also
increasing in the Czech Republic as well. MasterCard Europe also offers products for
secure Internet payments — it was the only payment system in the Czech Republic to
launch a virtual card enabling more secure payments in this environment. Over 32,000
of such cards were issued by the end of 2002. The company realizes that the payment
card market is continuously developing, and it therefore closely co-operates with banks
to offer them the products that will meet both their and their clients’ needs.
MasterCard Europe is also co-operating with banks in introducing the chip technology.
But this is not the end for MasterCard Europe activities. The year 2002 was the first time
that the company became the general partner to a significant (and, in the Czech Repub-
lic, utterly unique) award — the MasterCard Bank of The Year, which evaluates banks and
their products in several categories. The award-winning banks have often informed their
clients about their success, which has also enhanced the cardholders’ awareness of
MasterCard Europe. This co-operation will continue this year, too, since MasterCard has
also become the partner to the Employer Of The Year 2003 award, in order to facilitate
corporate clients' financial management through MasterCard corporate payment cards.
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